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I. INTRODUCTION 
 

There is no reason to believe that Gumuz's 

businesses in Benishangul are any different. 

Although prior empirical research in other countries 

have revealed the common characteristics related 

with the growth of small businesses, the influence 

and magnitude of each component differs from one 

location to the next, yielding inconsistent 

conclusions that cannot be generalized and require 

further examination.[1] There is a dearth of research 

on growth drivers in Ethiopia's emerging regions 

since prior studies have concentrated on established 

regions and yielded varied results. So, the study's 

purpose was to look at the growth of micro and small 

companies in Ethiopia's Benishangul-Gumuz 

Regional State, which includes Assosa Zone.[2] To 

address a gap in the research on MSSEs' growth, this 

thesis takes into consideration both the internal and 

external aspects, unlike prior studies [3].  

 

The Benishangul-Gumuz Region's micro and small 

companies were studied using regression analysis. 

The rest of the thesis follows a logical path. Skill 

development training program are being 

implemented by the Indian government through 

Rural Self Employment and Training Institutes 

(RSETIs), which include a Bank Credit facility for 

micro-enterprises set up by the trainees. [4-6] 

Increasing the employability of rural impoverished 

kids, whether for paid work or self-employment, is 

the goal of this program. With 585 RSETIs, 23 leading 

banks (public and private sector as well as a few 

Gramin banks) are now implementing the RSETI 

program in 33 States/UTs, spanning 566 districts in 

the country.[7] 

 

Thirty of these RSETIs are located in Odisha, with 

three of them being in the KBK area, and their 

mission is to provide free training in various skill 

entrepreneurship development activities to the rural 

poor in order to empower them to start their own 

small businesses.[8] Deendayal Antyodaya Yojana–

National Rural Livelihoods Mission (DAY–NRLM), 

Ministry of Rural Development, has been running the 

Start-Up Village Entrepreneurship Program (SVEP) 

since 2016 with the goal of helping the rural poor 

rise out of poverty by providing them with financial 

assistance and business management and soft skills 

training.[9] In 23 states, including Odisha, SVEP has 

provided business support services and cash 

infusions. Pradhan Mantri Van Dhan Yojana (PMVDY) 

is a Market-Linked Entrepreneurship Development 

Program run by the Ministry of Tribal Affairs to create 
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clusters of Tribal Self-Help Groups and build them 

into Tribal Producer Companies. Bank loans between 

Rs. 10 lakh and Rs. 1 crore are available to Scheduled 

Caste or Scheduled Tribe borrowers and women 

borrowers for the establishment of a Greenfield 

enterprise in the trading services or manufacturing 

sector under the Stand-up India Scheme launched 

by the Department of Financial Services of the 

Government of India. India's MSME ministry has also 

implemented a self-employment program called 

Prime Minister's Employment Generating Program 

(PMEGP), which aims to create micro businesses in 

the non-farm sector and help people find work.[10] 

Projects in the manufacturing sector might cost up 

to Rs. 25 lakhs, while those in the service industry can 

cost up to Rs. 10 lakhs. For the purpose of PMEGP, 

the benefit is only available for the establishment of 

new units. 

 

II. RESEARCH METHODOLOGY 

 
Provide a comprehensive understanding of the 

challenges and opportunities in promoting micro-

enterprises in tribal communities and formulate 

actionable strategies for sustainable development. 

  

Understanding Micro-Enterprises and Their Potential 

in Tribal Communities Local communities run micro-

enterprises to generate income and employment. 

They have huge potential for empowering tribal 

communities by providing economic opportunities 

and improving livelihoods. 

Microenterprises are very small businesses requiring 

little start-up capital. Some examples in tribal areas 

include: 

 Handicraft making and selling: basket weaving, 

pottery, embroidery, etc. Food processing and 

selling: 

 Pickling, papad making, jam making, etc. 

 Agriculture and livestock: beekeeping, 

mushroom cultivation, poultry farming, etc. 

These tiny businesses are ideal for remote tribal 

communities as they require minimal infrastructure 

and resources. They tap into local skills and 

knowledge, build upon existing livelihood activities, 

and use locally available materials. 

Promote micro-enterprises in tribal communities 

There are several benefits of microenterprises for 

tribal communities: 

Generate income and employment: Micro-

enterprises can provide jobs and additional sources 

of income for community members. This helps 

reduce poverty and economic deprivation. 

 

Empower women: Micro-enterprises that utilize skills 

like handicrafts, food processing, and livestock 

rearing provide opportunities for women to earn and 

gain more control over their lives. 

 

Preserve cultural heritage: Enterprises based on 

traditional skills and local produce help to preserve 

indigenous knowledge systems and cultural 

heritage. Products like handloom textiles, pottery, 

and tribal jewelry can find markets both within and 

outside the community. 

 

Arrest migration: Micro-enterprises can generate 

livelihood opportunities within the village and 

reduce the need for migration to cities in search of 

jobs. This helps communities stay together. 

 

Ecological sustainability: micro-enterprises based on 

non-timber forest produce and traditional farming 

are more ecologically sustainable. They make 

optimal use of natural resources without damaging 

the environment. 

 

Though micro-enterprises show a lot of potential for 

tribal development, there are challenges in 

motivating and mobilizing communities to adopt 

them. Understanding the reasons for unwillingness 

and resistance can help in designing better 

strategies to promote microenterprises. 

 

Major Causes of Unwillingness Among Tribes to 

Promote Micro-Enterprises 

Lack of awareness about government schemes and 

programs aimed at promoting micro-enterprises. 

Many tribes live in remote, isolated areas and lack 

access to information about the opportunities and 

benefits available to them. They may not know how 

to apply for loans, grants, and training programs that 

could help establish small businesses. Tribal 

communities also often face social and cultural 

barriers to starting new ventures. Their societies tend 
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to be close-knit with strong traditional values, and 

new ideas or career paths can be seen as threatening 

the established way of life. Family and community 

elders may discourage youth from pursuing “risky” 

entrepreneurial ambitions. 

 

Risk Aversion 

Tribes that have lived for generations in poverty tend 

to be very risk-averse. The uncertainty of starting a 

new business and potentially failing is anxiety-

provoking. It is seen as safer to continue existing 

livelihood activities, however meager, than to try 

something new that could end in a loss of money, 

status, or stability. This risk aversion is an obstacle 

you must work to overcome to motivate 

microenterprise participation. Economic barriers like 

a lack of access to capital, resources, and 

infrastructure also pose challenges. Tribes often 

cannot obtain bank loans due to a lack of collateral 

and credit history. They have limited means to invest 

in raw materials, equipment, training, and other 

necessities for launching a successful 

microenterprise. Geographic isolation also restricts 

their ability to transport goods to markets. With 

education, hand-holding support, and initial funding 

assistance, tribal communities can overcome 

unwillingness and embrace micro-enterprise 

opportunities. Building awareness, mitigating risks, 

and providing resources to get started are key to 

motivating their participation. With the right 

nurturing and encouragement, their entrepreneurial 

spirit can blossom. 

 

Lack of Awareness and Confidence in Micro-

Enterprise Opportunities 

Living in isolated, rural areas, many tribal 

communities have limited exposure to successful 

small businesses. They may not know anyone who 

has started a micro-enterprise and achieved a good 

standard of living from it. Seeing examples of 

profitable businesses in action can inspire and 

motivate others to follow in their path. Promoting 

stories of successful tribal microentrepreneurs could 

help address this issue. 

 

 

 

Doubts in Own Capabilities 

Some tribal members doubt whether they have the 

skills, knowledge, or ability to start and run a micro-

enterprise. They may have limited formal education 

and business experience. While these are not 

requirements for entrepreneurial success, a lack of 

confidence in one's own capabilities can be a major 

mental roadblock. Training programs that build 

practical skills and a "can-do" mindset are needed. 

 

Perceived Risks Outweigh Rewards 

The uncertainty involved with starting a new 

business may seem too risky compared to the 

potential rewards. Tribal communities often have 

strong social bonds and depend on each other 

economically. Failure could be seen as letting the 

community down or not being able to provide for 

one's family. Emphasizing the long-term benefits of 

microenterprises to individuals and communities 

may help address perceived risks. Providing 

education and promoting awareness about the 

opportunities of microenterprises can give tribal 

communities the knowledge and confidence boost 

needed to participate. Focusing on success stories, 

skill-building, and highlighting social and economic 

rewards may be promising approaches for those 

working to enable micro-entrepreneurship in these 

communities. With the right support and 

encouragement, tribal members can overcome 

doubts and perceived risks to start impactful 

businesses. 

 

Insufficient Training and Support for Tribal 

Entrepreneurs 

Face obstacles related to a lack of proper training 

and ongoing support. Many tribal members have not 

had the opportunity to gain the business skills and 

knowledge required to start and sustain a successful 

micro-enterprise. Without access to entrepreneurial 

education, it can be difficult to develop a viable 

business plan, understand how to effectively market 

your products or services, keep good financial 

records, and navigate legal requirements. The 

learning curve is steep, and the risk of failure looms 

large. Some may find the challenges too great and 

choose not to pursue their business goals as a result. 

Ongoing support is also critical for entrepreneurs, 

especially in the early stages of starting a business. 

However, tribal communities often lack access to 
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mentorship programs, small business consultants, 

and networking opportunities. It can feel isolating to 

try to build a company from the ground up without 

guidance or help from more experienced 

entrepreneurs. 

 

Some potential solutions to address these issues 

include: 

 Partnering with local colleges, non-profits, and 

government agencies to provide free or low-cost 

entrepreneurship training and education for 

tribal members. This could include programs on 

business planning, marketing, accounting, and 

legal compliance. 

 Developing a mentorship program that pairs 

aspiring tribal entrepreneurs with successful 

business owners. This helps provide support and 

advice to those just getting started. 

 Creating business incubators and accelerators 

within tribal communities that offer office space, 

funding, and resources for new companies. This 

also facilitates networking and collaboration 

between entrepreneurs. 

 Offering small business grants and loans 

specifically for tribal community members 

looking to start or expand a micro-enterprise. 

This provides much-needed capital and financial 

backing. 

With training, support, and funding in place, tribal 

entrepreneurs will have a greater chance of 

overcoming obstacles and building thriving, 

sustainable businesses within their communities. But 

without these key elements, the prospect of starting 

and growing a successful micro-enterprise may 

simply seem out of reach for many. 

 

Overcoming Cultural Barriers and Resistance to 

Change 

Overcoming cultural barriers and resistance to 

change is critical for the success of micro-enterprise 

promotion in tribal communities. Some key factors 

to consider: 

Fear of the unknown 

Some resistance stems from fear of the unknown. 

Micro-enterprise promotion introduces new 

concepts that may be unfamiliar or anxiety-

provoking for communities isolated from outside 

influences. Providing education and skills training 

can help build confidence and comfort with 

entrepreneurship. Start with younger community 

members who may be more open to new ideas. Their 

success can then inspire others. 

 

Aversion to debt and loans 

Access to microfinance, in the form of small loans 

and credit, is key to launching micro-enterprises. But 

some communities view debt and loans negatively. 

It’s important to educate people about responsible 

borrowing and how microfinance differs from 

predatory lenders.  

 

Show how microloans can be invested in a business 

to generate income and boost financial security. 

Start with small loans, build trust, and expand access 

over time based on repayment rates. Overcoming 

resistance to change is a gradual process that 

requires patience, understanding and a willingness 

to address the root causes of people's concerns. But 

with the right approach, micro-enterprise promotion 

can gain acceptance and thrive even in isolated tribal 

communities. 

 

III. CONCLUSION 

 
Despite the perceived benefits of micro-enterprises, 

tribal communities continue to show unwillingness 

towards promoting them.The reasons are complex 

and multi-faceted. Instead of judging them as 

backward or unambitious, try putting yourself in 

their shoes. Their values, priorities and circumstances 

are vastly different from mainstream society. Unless 

we make a genuine effort to understand their 

perspectives and address the real issues, micro-

enterprise promotion in tribal areas will remain an 

elusive goal. The ball is in the court of policymakers 

and development agencies. But a sensitive, 

empathetic and culturally-appropriate approach is 

key. Only then can we make progress in empowering 

tribal communities through sustainable livelihood 

opportunities on their own terms. 
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